SOCIOLINGUISTICS ANALYSIS OF CLOTH NAMES IN EWE

ABSTRACT
[bookmark: _GoBack]The main aim of this paper is to explore the sociolinguistic significance of cloth names among the Ewe people. Additionally, the study investigates whether the use of cloth names as communicative modes is still a vital linguistic form among the Ewe people. The study used a sequential mixed-methods design. Initial data were collected through interviews of twelve (12) purposively sampled female participants: four cloth sellers, four old women and four young women. The native speaker intuitions of the researchers were also used in the initial set of data. A second set of data were collected through the fieldworker administered survey in which two hundred and ninety-three (293) sampled women responded to a set of questions to establish the vitality and the distribution of the language of cloth names. The paper finds out that while cloth names used to be an effective communicative mode among the Ewe people, such that the use of a particular cloth design placed the user into particular social classes such as happily married, people with marital problems, young and old among others, the language of cloth names is almost dead among the people. 
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1. Background to the study
The ultimate aim of this paper is to investigate the vitality of the language of cloth names among the Ewe people of the Volta Region of Ghana. The paper further seeks to establish the distribution of the variation of the usage of cloth names as a communicative mode among the people. The Ewe people are predominantly found in the Volta Region of Ghana. The Ewe language is used as the mother language of the people of the Volta region. Other native speakers of the Ewe language are found in the southern parts of the Republic of Togo, Republic of Benin and some parts of Nigeria (Kpodo, 2017). The native speakers of the fourteen Ghana-Togo Mountain languages also use the Ewe language as their second language (L2) since the Ewe language is used as a language of education across the Volta Region and the present-day Oti Region. Additionally, the Ewe language is used in all human activities including commerce, law, religion, education, governance and entertainment. 

In the Volta Region of Ghana, where the current study was undertaken, the Ewe language is divided into two major dialect blocks known as the Anlo dialect block which is differently referred to as the Coastal dialects and the Eʋedome dialect block also known as the inland dialects (Kpodo, 2017). Within these two dialect blocks, there are several distinct subdialects. The current study follows and used these two divisions by referring to the Anlo dialect block and the Eʋedome dialect block simply as ‘Anlo’ and ‘Eʋedome’ respectively.

Names are not arbitrary labels used only in referring to people and things. Rather, they are sociocultural tags that have sociocultural functions and meanings (Agyekum, 2006). Among the Ewe people, names are not merely used for reference. According to the Fregean theory of sense as explained by Sekyi-Baidoo (2019), as a unit of language, names are formed to carry sense or meaning. Sekyi-Baidoo reiterates the fact that the close relationship between lexicon and onomasticon seems to suggest that names as linguistic constructions must have some inherent meaningfulness, even without being assigned to anyone or anything. This is true, particularly among the Ewe people where every name has meaning outside of its referent. 
The Ewe people believe that the meaning of a name shapes the thing or the person it refers to just as Agyekum (2006) says about the Akan people. Socio-culturally, Ewe people see personal names as either curses or blessings that affect the bearers either positively or negatively. The Ewe people do not treat the process of naming lightly as they usually say ‘`k4 2e wò2ia ame `u’ meaning names act upon the people bearing them. 
Names have communicative as well as sociolinguistic functions. Every name carries meaning which reflects the total experience of the people. This assertion is much more evident in cloth names in Ewe as it is in personal names as well as in habitation names. Naming, amongst the Ewe people, is done very carefully to communicate the expectations, inspirations and aspirations of the name givers. Amongst the Ewe people, it is believed that there is so much in the name of a person, a place or a thing. 
Effective communication includes both verbal and non-verbal modes such as signs, symbols, pictures, and other paralinguistic modes. Symbols are of great communicative importance in the culture of the Ewe people. The people use various cloth designs and their names to communicate among themselves. It is, therefore, necessary to investigate the sociolinguistic implications of cloth names among the Ewe people to establish the level of vitality of the language of cloth names. 
Among the Ewe people, there are two different categories of cloth. These are printed fabrics often referred to as ‘wax prints’, and locally woven cloths popularly known as ‘kete’ or ‘Eʋeɖo’ (kente cloth). The current study is focused on the names given to wax prints and how these names are used as communicative modes by the people.
The printed fabrics popularly known as wax prints which is the focus of this study are characterized by the combination of colour and patterns which is known as designs. These designs often correlate to objects and or ideas and are, therefore, seen as symbols. Literature intimates that cloths are total social objects (Willard, 2004). An in-depth knowledge of a particular society can be gained from a close study of the cloths used within such a society. Thus, cloths must not only be seen as objects of art. The symbols in the cloths are not mere art forms. It is important to note that cloths give their wearers some cultural identity as well as social status.
Ulzen-Appiah (2005) and Howard, Sarpong, and Amankwah (2012) are all of the view that symbolism is very unique and reflects the culture of a people in many forms. It holds a philosophical significance as social standing, age, tribal orientation and material status.  Symbolic names are given to designs to portray experiences in life and records of events.  Proverbs and animals are also used in cloths to communicate ideas, philosophies, values and practices of a people.
Names of cloths normally originate from the type of patterns and colors found in the cloth. At times the producers just print the cloths into the market without any intention of communicating any particular meaning. The manufacturers mainly focus on the aesthetic values of the cloths. Once the cloth gets to the market, consumers and the users assign names to the cloths. As indicated earlier, in Ewe, every name carries meaning. Thus, the names assigned to cloths in Ewe also carry meanings. The people tend to use the names of the cloths to communicate among themselves. 
Ollennu (2016) observed that messages are sent out in different ways through the use of cloths with names. She indicated that since it is a cultural practice for prints to come with names, the people combine the meanings of the cloth names with the style sewn by the wearer to send out one message or another.  
Considering the fact that cloth names are used as communicative modes to send and receive messages, we consider the practice of using cloth names as a form of language. As such, it is necessary to investigate the vitality of the language of cloth names among the Ewe people.  
2. Methodology
The current study used the sequential mixed methods design (Johnson, Onwuegbuzie & Turner, 2007) in which two separate sets of data were collected and analyzed. There was the need to first investigate the existence of the language of cloth names within the Ewe society. Preliminary investigations revealed that even though men sometimes use cloths and even deal in the cloth business, women are the main users of the language of cloth names. Thus, the language of cloth names is basically women’s language and therefore the target population of the study is Ewe women.
The initial qualitative data were collected through interviews of twelve (12) purposively sampled female participants comprising four (4) cloth sellers, four (4) old women between the ages of sixty (60) and eighty (80) years and four (4) young women who were between the ages of eighteen (20) and thirty (40) years. 
The selection of the first set of participants was done through the use of the judgmental sampling techniques (Milroy & Gordon, 2003). This sampling technique allows the researchers to identify the types of subjects who, in the judgment of the researchers, are suitable for the study based on certain predetermined factors during the planning stage of the study. The researchers later attempt to locate these types of subjects during the fieldwork stage of the study. Since our initial motive was to establish the existence of the language of cloth names, we needed to select the major players in the business and usage of cloths within the Ewe community. It is our judgment that women are the major users of wax prints as well as the main people who are involved in the sales of cloths. Generally, it is the women folks who name the cloths and also use the names as communicative modes. 
For the second set of data, we used the quota and judgment sampling techniques whereby we stratified the target population based on our judgment. After the stratification of the sampled universe, we adopted the network sampling technique (Hammersley & Atkinson 1995: 135) to select the participants in filling the quotas. In this approach, we just asked the initial participants to recommend and connect us to other people who might be willing to participate in the study. This technique was very useful in selecting especially the old women who are over seventy years old. 
Since the objective of the second set of data was to establish the vitality as well as the distribution in the use of the language of cloth names among the Ewe people, two hundred and ninety-three (293) women were selected. One hundred and twenty-nine (129) women were selected from the Anlo dialect speaking area and one hundred and sixty-four (164) women were selected from the Eʋedome dialect speaking area. Data were collected from these two broad areas because one of our major objectives is to compare the use of cloth names as communicative modes among the Anlos to the practice among the Eʋedome speakers. 

Our primary hypothesis is that there is significant variation between the two dialect areas in the use of cloth names as communicative modes. In order to confirm this hypothesis, we needed to collect data separately from the two dialects areas. Also, we wanted to investigate the vitality of the language of cloth names within the two dialect communities of Ewe in order to find out whether the practice is still vibrant or not. Finally, we want to establish the distribution of the use of the language of cloth names across the Ewe speaking communities. 

Thus, we selected one hundred and fifty (150) young women who are between the ages of twenty years and forty years (20 – 40) and one hundred and forty-three (143) old women who are between the ages of sixty years and eighty years (60 – 80) from the two dialect communities. 

The population sampling process was guided by the objectives of the research (Milroy & Gordon, 2003). The two separate year-groups represented two different eras in the life of the Ewe community as suggested by the apparent time hypothesis. Apparent time hypothesis maintains that people of different ages can be taken as representatives of different times or eras. It is therefore our judgment that, the linguistic behavior of people who are between the age of sixty (60) years to eighty (80) years old today represents the linguistic behavior in the 1940s to 1960s. Collecting data from these two groups of participants will allow us to draw diachronic inferences about the usage of the language of cloth names over the last sixty (60) years. 

It is our hypothesis that there will be significant variation between the two eras regarding the use of cloth names as communicative mode in Ewe and that the language of cloth names was more vital among the older speakers of Ewe than the younger generation of speakers.
 
While we used the sociolinguistic interviews (Milroy & Gordon, 2003: 57) to collect the initial (qualitative) data during the exploratory stage of the study, we subsequently used the Fieldworker-administered survey (Milroy & Gordon, 2003: 54) in which we had prepared questionnaires administered to the participants on the field by our trained research assistants. This data collection strategy came handy since the older generation of the participants are mostly illiterates and therefore could not read or write. The research assistants read out the questionnaires to the participants in the language they understand and filled-out the responses of the participants.  
3. Results
Cloth names under study are the names that are assigned to the various cloths (wax prints) among the Ewe people. The people use these names to distinguish between one cloth design and another. The participants explained that the naming process of cloth mostly follow the color and the designs in the cloth. This means that, majority of the names tend to highlight the designs inside the cloths. This notwithstanding, there are instances of cloth names where no identifiable correlations exist between the designs in the cloths and the names they are given. 
It was also revealed that since cloth naming is mostly done by women, the names often turn to reflect the social experiences and sentiments of the women folks rather than their men counterparts. When we asked the participants if they know anyone who is credited with naming any of the cloths, they all responded in the negative. According the participants, besides the commemorative cloth names which are given based on what is being commemorated, it is not possible to trace the sources of the names of the various cloths. Thus, the cloth names are believed to be given by women folks within the community of speakers.   
The old ladies and the cloth vendors further explained that people often buy the various cloth designs just because of the names the cloths bear. The vendors said that women sometimes go to the market with particular cloth names in mind and if they do not find the exact cloths they are looking for, they go back without buying any other design. 
According to the four old ladies who participated in the initial exploratory study, there are cloths that are very popular due to their names. They added that during their days, the situation was such that every woman who was somebody had to have certain cloths among their collections at all course just because of the names such cloths bear. They mentioned the following names as some of the most popular cloth names in those days: Gbedzevɔ, suklikpe, gabati, xexemeleve, ŋutsumenyeaziwoklẽo, biaƒeameta, klogo, hagla, ŋutsunyuimakpɔɖe, agbenɔxevi, kplɔakɔwòme, klogo, yevuba, akɔɖusa and others. The respondents affirmed that due to the popularity of some of the cloth names such as gbedzevɔ, they are mentioned in some traditional songs, some of which are sang even today. 
The four old ladies and some of the cloth sellers stated that they mostly used these cloths because of their names. They explained the meanings and the life lessons that some of the names communicate. All the participants agreed that whenever they wear cloths with names, they are always conscious of the messages the cloths convey to other people. They also said that they sometimes use the cloth names to communicate to specific individuals and they see signs that confirm to them that their messages were received by those the messages were intended for.
There is, however, some variation in the responses from the older women and the cloth sellers on one hand and that of the four younger women on the other hand. According to the younger women, even though they use cloths with names, they never used them as communicative tools. They only use those types of cloths because they represent their culture and tradition and therefore give them the ‘Ewe identity’. Despite the fact that the younger women also know many of the cloths by their names, they denied ever buying any of the cloths because of their names. Thus, young women do not use the cloths with the hope of sending messages to those who see them in the cloths, neither do they read meaning into what messages other people wearing any of these cloth may be sending across to them.  
The responses from the initial twelve participants indicate that the language of cloth names was vibrant in the past. However, the current generation of cloth users do not use the language of cloth names for communicative purposes. This means that even though the younger generation of women are familiar with the cloth names, the names do not communicate anything to them and they, therefore, do not use the cloths because of their names.
Due to the small size of the sampled population, it is not possible to draw any generalization from the data collected. In order to validate the result of the study, a second set of data was collected from a much larger population. The aim of the second set of data is to find out if the findings from the initial data is widespread. To do this, five cloths were randomly selected from the most common cloths as suggested by the qualitative data. These five cloths were used in the collection of the second set of data. 
The participants were asked if they know the names of the sampled cloths and whether they ever used any of them and if they did, whether they ever used any of the cloths due to their names. The participants were asked if they ever used the cloth names to communicate something to someone and if they ever felt somebody was communicating to them through the use of cloths with names. 
The responses from the 293 participants from the Anlo and Eʋedome communities were presented in the Tables 1 to Table 6 below. The data were collected separately from the Anlo and Eʋedome communities in order to investigate the distribution of the use of cloth name language along geographical lines and across the space of time.
Since the ability to use cloth names as communicative modes hinges on the knowledge of the cloth names and their corresponding meanings, the first question seeks to find out if the participants know the various cloths by their names. This was done on age and dialect bases in order to establish the distribution and the variations in the [image: IMG-20180718-WA0014.jpg]distribution as influenced by these two social factors. 










Figure 1: kplɔkɔwòme

Figure one displays the first cloth used in the investigation. The of this cloth is ‘Kplɔkɔwòme’ which literally means ‘Sweep the space immediately in front of you’. This is a compound noun comprising a verb (kplɔ), a noun (akɔ), possessive pronoun (wò) and post-position (me). According to the old women, the name of this cloth admonishes us to mind our own business. This means it is important to solve one’s own problems rather than meddling in the affairs of other people. 
The result of the survey to investigate the distribution of the knowledge of the name of this cloth is displayed in Table 1 below.

Table 1: Kplɔkɔwòme
	Dialect*Kplɔkɔwòme

	
	What is the name of this cloth?
	Total

	
	Correct
	Incorrect
	

	
Town
	
Anlo
	Count
	76
	53
	129

	
	
	% within Town
	58.9%
	41.1%
	100.0%

	
	
Evedome
	Count
	119
	45
	164

	
	
	% within Town
	72.6%
	27.4%
	100.0%

	Total
	Count
	195
	98
	293

	
	% within Town
	66.6%
	33.4%
	100.0%



The survey result shows that while about 59% of the respondents from Anlo knew the name of this cloth, about 73% of the respondents from the Eʋedome dialect areas knew the name of the cloth. This shows that more women from Eʋedome are knowledgeable about the name of this particular cloth than their Anlo counterparts. In all, about 67% of the participants actually identified this particular cloth by its name. 








Table 2: Kplɔkɔwòme
	Age*Kplɔkɔwòme

	 
	What is the name of this cloth? 
	
Total

	
	Correct
	Incorrect
	

	

Age
	
Young
	Count
	84
	66
	150

	
	
	% within Age
	56.0%
	44.0%
	100.0%

	
	
Old
	Count
	111
	32
	143

	
	
	% within Age
	77.6%
	22.4%
	100.0%

	Total
	Count
	195
	98
	293

	
	% within Age
	66.6%
	33.4%
	100.0%










[image: ]The age-based distribution of the knowledge of the name of this cloth is presented in Table 2. The result shows that the older people are more knowledgeable about the name of the cloth than the younger generation of Ewe speakers. While about 78% of the older participants correctly identified the cloth by its name, only 56% of the younger participants were able to mention the correct name of the cloth. This indicates that this cloth was more popular among the Ewe speakers in the past than it is today. 







	






Figure 2: Gbedzevɔ”

Figure 2 displays the second in the study. This cloth is called “Gbedzevɔ”. The name of this cloth is a compound of two nouns – ‘gbedze’ (army ants) and ‘avɔ’ (cloth). The respondents provided two different interpretations for the name of this cloth. The name is first interpreted as “unity” which is characteristic of the ‘red army ants’. These insects work together in unity. It was explained that the army ants do great exploits just because of their unity. The second interpretation is ‘doing things at the right time’. The second interpretation is drawn from an Ewe proverb that says; Gbedze be, ne ele mumu la, eyae wònya xatsana. Literally, this proverb means: The red army ant says; it is easier to bend leaves when they are fresh and tender. Generally, the name of this cloth admonishes the people to be conscious of their time and do the right things at the right time. Alternatively, the name of the cloth implores the people to work together in unity because unity is strength. 

According to the qualitative data, ‘Gbedzevɔ’ is the most popular cloth among the older generation of women. The old women even indicated that people sometimes keep more than one variety of this cloth due to the popularity of its name. 





Table 3: Gbedzevɔ across the two dialect areas
	Town*Gbedzevɔ

	
	What is the name of this cloth? 
	Total

	
	Correct
	Incorrect
	

	

Town
	Anlo
	Count
	99
	30
	129

	
	
	% within 1. Town
	76.7%
	23.3%
	100.0%

	
	Evedome
	Count
	144
	20
	164

	
	
	% within 1. Town
	87.8%
	12.2%
	100.0%

	Total
	Count
	243
	50
	293

	
	% within 1. Town
	82.9%
	17.1%
	100.0%



Table 3 shows the distribution of the knowledge of the name of this cloth along dialect lines. As can be seen from the table, while about 77% of the respondents from the Anlo dialect community know the name of the cloth about 88% of the women from the Eʋedome dialect community know the name of the cloth. Gbedzevɔ is slightly more common among the Eʋedome women than Anlo women. 

Table 4: Gbedzevɔ across the two age groups
	Age*Gbedzevɔ

	 
	What is the name of this cloth?
	Total

	
	Correct
	Incorrect
	

	
Age
	Young
	Count
	113
	37
	150

	
	
	% within Age
	75.3%
	24.7%
	100.0%

	
	Old
	Count
	130
	13
	143

	
	
	% within Age
	90.9%
	9.1%
	100.0%

	Total
	Count
	243
	50
	293

	
	% within Age
	82.9%
	17.1%
	100.0%



To see whether more old women know the name of this cloth than the young women, an age based distribution of the knowledge of the name of this cloth design is displayed in Table 4 below. Table shows that the name of this cloth is more popular among the elderly women than the young women. About 75% of the young Ewe women know the cloth by name. On the part of the old women, almost 91% of them know the cloth by name. In spite of the variation between the younger women and the older women in relation to the knowledge of the name of this cloth, the data indeed shows that this particular cloth is very popular not only among the elderly but also among the younger women. In total, about 83% of all the respondents correctly identified the cloth by its name.
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Figure 3: Glamafoŋgba

‘Glamafoŋgba’ is the third cloth used in the study as displayed in Figure 3. The name of this cloth is a loanword from English gramophone and adapted into Ewe. The name ‘Glamafoŋgba’ is made up with ‘gramophone’ and ‘agba’ the Ewe name for ‘plate’. In the adaptation process, the central alveolar liquid /r/ is changed to the lateral /l/ since /r/ does not occur in the environment of velar consonants in Ewe. Also, the initial vowel /a/ in ‘agba’ gets deleted in the compounding process. In noun-noun compounds, the initial vowel of the second noun gets deleted whenever the second noun begins with a vowel. This segment deletion process is carried out to resolve the hiatus which is often caused by vowel sequence in Ewe since Ewe is generally an open syllable language (Kpodo, 2014). It is, however, worth noting that the deletion of the initial /a/ in this case is not motivated by the need to resolve a vowel hiatus as the first word ends in a consonant /n/. This is referred to in the loanword literature as ‘unnecessary adaptation’. The deletion of the vowel a/ triggered a homorganic nasal assimilation process that changed the final sound in “gramophone” /n/ into the velar nasal /ŋ/.   

During the time of its introduction, the gramophone disc design symbolized youthfulness and conveyed a sense of high social status. According to the qualitative study's findings from interviews with cloth vendors and elderly women, the use of this particular cloth was associated with elevated prestige, primarily due to its name. Historical accounts suggest that owning an actual gramophone player was a privilege limited to the affluent and educated members of the community. Consequently, wearing the cloth with the name ‘glamafoŋgba’ served as a declaration, indicating that the wearer belonged to the privileged class of educated individuals in the community.

The distribution of the knowledge of the name of this cloth is presented in tables 5 and 6 below. While table 5 presents a dialect based distribution of the knowledge, table 6 presents an age based distribution. It is shown in table 5 that the name of this particular cloth is more common among the speakers of the Anlo dialect than among their Eʋedome counterparts. 62% of the respondents from Anlo know this cloth design by its correct name while just about 57% of the Eʋedome speakers know the name of the cloth. 
It is also obvious that the ‘glamafoŋgba’ is not as popular as the ‘gbedzevɔ’ among any of the two dialect communities. 

Table 5: Glamafoŋgba across the two dialect areas
	Town*Glamafoŋgba

	
	What is name of this cloth? 
	Total

	
	Correct
	Incorrect
	

	

Town
	Anlo
	Count
	80
	49
	129

	
	
	% within 1. Town
	62.0%
	38.0%
	100.0%

	
	Evedome
	Count
	94
	70
	164

	
	
	% within 1. Town
	57.3%
	42.7%
	100.0%

	Total
	Count
	174
	119
	293

	
	% within 1. Town
	59.4%
	40.6%
	100.0%



As can be seen from the table 6 below, the name of this cloth is not much known among the young generation of Ewe women. Only 39% of the young women correctly identified this cloth by its name. However, the name is very popular among the older generation of women as about 80% of the respondents who are above the age of sixty (60) years were able to correctly identify the cloth by its name. Drawing from the apparent time hypothesis, the data shows that the name of this cloth is no longer as popular as it used to be. 







Table 6: Glamafoŋgba across the two age groups
	Age*Glamafoŋgba

	
	What is the name of this cloth?
	Total

	
	Correct
	Incorrect
	

	Age
	Young
	Count
	59
	91
	150

	
	
	% within Age
	39.3%
	60.7%
	100.0%

	
	Old
	Count
	115
	28
	143

	
	
	% within Age
	80.4%
	19.6%
	100.0%

	Total
	Count
	174
	119
	293

	
	% within Age
	59.4%
	40.6%
	100.0%



Figure 4 below displays the fourth cloth used in the study. This cloth is called “Ale͂ŋku” which means “the eye of a sheep”. The name of this cloth is a compounding of two nouns Ale͂ (sheep) and ŋku (eye). As can be seen in the picture, this typifies the types of cloths which bear names depicting the designs. In the design are a pair of dull looking eyes staring at you. The respondents explained that some people simply refer to this cloth as ‘Ŋkuvivɔ’ which means ‘eyeball cloth’. 
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Figure 4: Ale͂ŋku

The people intimated that due to the dull look of the pair of eyes in the cloth, they are believed to be those of sheep rather than humans. Nevertheless, the respondents agreed that there is close resemblance between the eyes of sheep and that of human beings. When we enquired about the interpretation of the name of this particular cloth, the respondents said anyone wearing this cloth is telling everyone that they have eyes all around them and that they can see you for who you are. The name of this cloth is a message to friends and enemies alike that you are watching them even if you are not saying anything to them about what they are doing. Among the Ewe people sheep symbolizes an enduring meekness that is often mistaken for foolishness. The Ewe see sheep as animals that surfer everything in silence unlike the goat that is constantly complaining. Thus, anyone wearing this cloth is trying to tell others about the fact that even though they are not complaining, they can see and feel everything that goes on around them. 

Table 7 and table 8 show the distribution of the knowledge of the name of this cloth along dialect and age lines respectively. We accepted both ‘ale͂ŋku’ and ‘ŋkuvivɔ’ as correct. In all, 293 women attempted providing the names for this cloth. 


Table 7: Ale͂ŋku across the two dialect areas
	Town*Ale͂ŋku

	
	What is the name of this cloth? 
	Total

	
	Correct
	Incorrect
	

	Town
	Anlo
	Count
	99
	30
	129

	
	
	% within 1. Town
	76.7%
	23.3%
	100.0%

	
	Evedome
	Count
	144
	20
	164

	
	
	% within 1. Town
	87.8%
	12.2%
	100.0%

	Total
	Count
	243
	50
	293

	
	% within 1. Town
	82.9%
	17.1%
	100.0%



About 77% of the Anlo respondents mentioned the correct names of the cloth. On the part of the Eʋedome speakers, about 88% of the respondents correctly mentioned the names of the cloth. The name of this cloth is slightly more popular among the Eʋedome speakers than the Anlo speakers. In all, about 83% of the respondents from the dialect communities of Ewe know the names of this cloth. ‘Ale͂ŋku/ŋkuvivɔ’ is as popular among the people as the “Gbedzevɔ”. It looks like everyone who knows the name ‘gbedzevɔ’ also knows the name ‘Ale͂ŋku’ or ‘ŋkuvivɔ’

Table 8: Ale͂ŋku across the two age groups
	Age*Ale͂ŋku

	 
	What is the name of this cloth?
	Total

	
	Correct
	Incorrect
	

	Age
	Young
	Count
	108
	42
	150

	
	
	% within Age
	72.0%
	28.0%
	100.0%

	
	Old
	Count
	135
	8
	143

	
	
	% within Age
	94.4%
	5.6%
	100.0%

	Total
	Count
	243
	50
	293

	
	% within Age
	82.9%
	17.1%
	100.0%



In terms of age, 72% of the young respondents correctly mentioned the names of the cloth while 94% of the adult respondents correctly mentioned the names of the cloth. 
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Figure 5: Atrakpui

This shows that the older generation of Ewe speakers are more knowledgeable about the names of this cloth than the younger generation of Ewe speakers. This shows that while the cloth name ‘Ale͂ŋku/ŋkuvivɔ’ is slightly less popular among the young people than ‘gbedzevɔ’, it is slightly more popular among the old people than ‘gbedzevɔ’.

The cloth in Figure 5 is called ‘Atrakpui’ meaning ‘staircase’. The name of this cloth is also drawn from the design in the cloth. The staircase is a symbol of elevation in status. When women wear this cloth, they are communicating their change in status to the others. The wearer of this cloth is telling others that they have risen from their station in life and that they are currently at a higher and better station in life. 

Table 9 and table 10 show the result of the investigation of the knowledge of the name of this cloth among the women folk along the lines of dialects and age.

Table 9: Atrakpui across the two dialect areas
	Town*Atrakpui

	
	What is the name of this cloth?
	Total

	
	Correct
	Incorrect
	

	Town
	Anlo
	Count
	89
	40
	129

	
	
	% within Town
	69.0%
	31.0%
	100.0%

	
	Evedome
	Count
	125
	39
	164

	
	
	% within Town
	76.2%
	23.8%
	100.0%

	Total
	Count
	214
	79
	293

	
	% within Town
	73.0%
	27.0%
	100.0%



As can be seen in Table 9, 69% of the Anlo respondents correctly identified the cloth by its name showing that they are familiar with the name of this cloth. On the part of the respondents who are Eʋedome dialect speakers, about 76% of them correctly identified the cloth by its name. This shows that this cloth is more popular among the Eʋedome dialect speakers than their Anlo counterparts. In all, 73% of the 293 women who participated in the survey correctly identified the cloth by its name. This result shows that even though the cloth with the name “Atrakpui” may not be as popular as the ‘Gbedzevɔ’ and ‘Ale͂ŋku’, it is among the most popular cloth names among the Ewe people.  

Table 10 displays the distribution of the knowledge of the name of this cloth on age basis. The result confirms the hypothesis that old people are more knowledgeable about the cloth names than the young people. While about 61% of the young people who responded to the question correctly identified the cloth by its name, about 85% of the old people were able to identify the cloth by its correct name. 

Table 10: Atrakpui across the two age groups
	Age*Atrakpui

	 
	What is the name of this cloth?
	Total

	
	Correct
	Incorrect
	

	Age
	Young
	Count
	92
	58
	150

	
	
	% within Age
	61.3%
	38.7%
	100.0%

	
	Old
	Count
	122
	21
	143

	
	
	% within Age
	85.3%
	14.7%
	100.0%

	Total
	Count
	214
	79
	293

	
	% within Age
	73.0%
	27.0%
	100.0%


Generally, the knowledge of the names of the cloths consistently showed that more Eʋedome dialect speakers are knowledgeable about the cloth names than the Anlo dialect speakers. On the part of age, old speakers are more knowledgeable than the young speaker. This is evidence of the claim that the use of cloth names used to be more vibrant than it is currently within the context of apparent time hypothesis.      

Table 11: Actual use of the cloths
	Age*Did you ever use any cloth because of its name?*Town Crosstabulation

	Town
	Did you ever use any cloth because of its name?
	Total

	
	Yes
	No
	

	Anlo
	Age
	Young
	Count
	37
	31
	68

	
	
	
	% within Age
	54.4%
	45.6%
	100.0%

	
	
	Old
	Count
	44
	17
	61

	
	
	
	% within Age
	72.1%
	27.9%
	100.0%

	
	Total
	Count
	81
	48
	129

	
	
	% within Age
	62.8%
	37.2%
	100.0%

	Evedome
	Age
	Young
	Count
	51
	31
	82

	
	
	
	% within Age
	62.2%
	37.8%
	100.0%

	
	
	Old
	Count
	63
	19
	82

	
	
	
	% within Age
	76.8%
	23.2%
	100.0%

	
	Total
	Count
	114
	50
	164

	
	
	% within Age
	69.5%
	30.5%
	100.0%

	Total
	Age
	Young
	Count
	88
	62
	150

	
	
	
	% within Age
	58.7%
	41.3%
	100.0%

	
	
	Old
	Count
	107
	36
	143

	
	
	
	% within Age
	74.8%
	25.2%
	100.0%

	
	Total
	Count
	195
	98
	293

	
	
	% within Age
	66.6%
	33.4%
	100.0%



Table 11 shows the actual use of the cloths with names. We wanted to know if the respondents ever used any of the cloths with names. This is necessary because it is possible that those who know the cloths by their names may not actually use them before. The results showed that 66.6% of the respondents actually used cloths that bear name. This strongly suggests that the use of cloths with name is still widely practiced among the Ewe people. In terms of the individual dialects, the result showed that the use of cloths with names is more vibrant among the Eʋedome speakers than their Anlo counterparts. In terms of age, the old people who actually use the cloths with name are more than the young people within the two dialect communities. 

When we asked if the people use the cloths just because of the name they bear, some responded in the negative while others responded in the positive. Table 12 shows the distribution of the use of cloths because of the names they bear. A close examination of table 12 reveals that everyone who uses the cloths with names actually considers the names of the cloths before using them. The result also shows that the practice of using cloths just because of the names they bear is more rampant among the older women across the two dialect communities than among the younger women. 












Table 12: Use of cloth because of the names
	Age*Did you ever use any cloth because of its name?*Town Crosstabulation

	Town
	Did you ever use any cloth because of its name?
	Total

	
	Yes
	No
	

	Anlo
	Age
	Young
	Count
	37
	31
	68

	
	
	
	% within Age
	54.4%
	45.6%
	100.0%

	
	
	Old
	Count
	44
	17
	61

	
	
	
	% within Age
	72.1%
	27.9%
	100.0%

	
	Total
	Count
	81
	48
	129

	
	
	% within Age
	62.8%
	37.2%
	100.0%

	Evedome
	Age
	Young
	Count
	51
	31
	82

	
	
	
	% within Age
	62.2%
	37.8%
	100.0%

	
	
	Old
	Count
	63
	19
	82

	
	
	
	% within Age
	76.8%
	23.2%
	100.0%

	
	Total
	Count
	114
	50
	164

	
	
	% within Age
	69.5%
	30.5%
	100.0%

	Total
	Age
	Young
	Count
	88
	62
	150

	
	
	
	% within Age
	58.7%
	41.3%
	100.0%

	
	
	Old
	Count
	107
	36
	143

	
	
	
	% within Age
	74.8%
	25.2%
	100.0%

	
	Total
	Count
	195
	98
	293

	
	
	% within Age
	66.6%
	33.4%
	100.0%



While about 72% of the old women from the Anlo dialect area agreed that they use the cloths because of their names, only about 54% of the young Anlo women said they do. On the part of the Eʋedome women, about 77% of the old people agreed they use the cloths solely because to their names but 62% of the young women surveyed agreed that they use the cloths because of their names. There is therefore some noticeable decline in terms of the practice of considering the names of the cloths as the reason for their use.

The question of whether the participants feel they are being communicated to whenever they see people in name-bearing cloths was answered and the results presented in table 13. This question seeks to investigate the interpretive tendencies of the people whenever they see other people in any of the cloths with names. 


Table 13: Getting message from other people’s cloth
	Age*When people use cloth with names, do you feel communicated to?*Town Crosstabulation

	Town
	When people use cloth with names, do you feel communicated to?
	Total

	
	Yes
	No
	

	Anlo
	Age
	Young
	Count
	50
	18
	68

	
	
	
	% within Age
	73.5%
	26.5%
	100.0%

	
	
	Old
	Count
	37
	24
	61

	
	
	
	% within Age
	60.7%
	39.3%
	100.0%

	
	Total
	Count
	87
	42
	129

	
	
	% within Age
	67.4%
	32.6%
	100.0%

	Evedome
	Age
	Young
	Count
	31
	51
	82

	
	
	
	% within Age
	37.8%
	62.2%
	100.0%

	
	
	Old
	Count
	37
	45
	82

	
	
	
	% within Age
	45.1%
	54.9%
	100.0%

	
	Total
	Count
	68
	96
	164

	
	
	% within Age
	41.5%
	58.5%
	100.0%

	Total
	Age
	Young
	Count
	81
	69
	150

	
	
	
	% within Age
	54.0%
	46.0%
	100.0%

	
	
	Old
	Count
	74
	69
	143

	
	
	
	% within Age
	51.7%
	48.3%
	100.0%

	
	Total
	Count
	155
	138
	293

	
	
	% within Age
	52.9%
	47.1%
	100.0%



The result shows that the practice of giving interpretation to what other people may be saying through the use of the cloths with names is common among the Anlo speakers than among the Eʋedome speakers. While 67% of the Anlo speakers said they feel communicated to whenever they see people in these cloths, only 42% of the Eʋedome speakers said they feel so. It is interesting to note that even though the knowledge of the cloth names and the actual usage of the cloths with names are more common among the Eʋedome speakers, the communicative use of cloth names seems to be more vibrant among the Anlo speakers than the Eʋedome speakers. 

The participants’ responses to the question of whether they have ever used the cloths with names to send messages out before were presented in table 14. While 64% of the Anlo women said they use the cloths to communicate to other people, only about 48% of the Eʋedome women indicated that they use the cloths to communicate to people. 

Table 14: Using cloths to communicate to others
	Age*Did you ever use any cloth to communicate to people*Town Crosstabulation

	Town
	Did you ever use any cloth to communicate to people?
	Total

	
	Yes
	No
	

	Anlo
	
Age
	Young
	Count
	47
	21
	68

	
	
	
	% within Age
	69.1%
	30.9%
	100.0%

	
	
	Old
	Count
	35
	26
	61

	
	
	
	% within Age
	57.4%
	42.6%
	100.0%

	
	Total
	Count
	82
	47
	129

	
	
	% within Age
	63.6%
	36.4%
	100.0%

	Evedome
	
Age
	Young
	Count
	36
	46
	82

	
	
	
	% within Age
	43.9%
	56.1%
	100.0%

	
	
	Old
	Count
	42
	40
	82

	
	
	
	% within Age
	51.2%
	48.8%
	100.0%

	
	Total
	Count
	78
	86
	164

	
	
	% within Age
	47.6%
	52.4%
	100.0%

	Total
	
Age
	Young
	Count
	83
	67
	150

	
	
	
	% within Age
	55.3%
	44.7%
	100.0%

	
	
	Old
	Count
	77
	66
	143

	
	
	
	% within Age
	53.8%
	46.2%
	100.0%

	
	Total
	Count
	160
	133
	293

	
	
	% within Age
	54.6%
	45.4%
	100.0%



In all, about 55% of the respondents agreed that they ever used the cloths to communicate to other people. It is clear that while the cloth names still appeal to some of the people, a very significant number of the people who know and actually use the cloths with names do not really use the names as communicative tools. The survey results seem to corroborate the result from the qualitative data that says that even though people are still using the cloths with names, they do not use them for communicative reasons. Almost half of the respondent said they do not use the cloth names to communicate to people. 

Strangely, however, more young women indicated that they use the cloth names to communicate than their older counterparts. While 69% of the younger Anlo women stated that they use the cloths to communicate to people, only about 57% of the older Anlo women stated that they actually use the cloths to communicate to people. The result seems to suggest an interesting phenomena developing among the Anlo speakers where it is safe to say that the use of cloth names for communicative purposes is growing. On the other hand, more old speakers of the Eʋedome dialect claimed to have used cloth names to perform communicative functions than their younger counterparts. While about 51% of the older women agreed that they use cloth names to communicate, only about 44% of the younger women said they have used cloth names to communicate. 

However, the results across the two dialect communities do not suggest any significant variation between the two age groups regarding the use of the cloths with names to communicate to other people. 

Finally, the respondents were asked if they know anyone who has ever used any of the cloths with names to communicate to other people. The results of this question are presented in table 15.   

Table 15: Others using cloth names to communicate
	Age*Do you know anyone who used cloth to communicate to people*Town Crosstabulation

	Town
	Do you know anyone who used cloth to communicate to people
	Total

	
	Yes
	No
	

	Anlo
	Age
	Young
	Count
	35
	33
	68

	
	
	
	% within Age
	51.5%
	48.5%
	100.0%

	
	
	Old
	Count
	29
	32
	61

	
	
	
	% within Age
	47.5%
	52.5%
	100.0%

	
	Total
	Count
	64
	65
	129

	
	
	% within Age
	49.6%
	50.4%
	100.0%

	Evedome
	Age
	Young
	Count
	35
	47
	82

	
	
	
	% within Age
	42.7%
	57.3%
	100.0%

	
	
	Old
	Count
	40
	42
	82

	
	
	
	% within Age
	48.8%
	51.2%
	100.0%

	
	Total
	Count
	75
	89
	164

	
	
	% within Age
	45.7%
	54.3%
	100.0%

	Total
	Age
	Young
	Count
	70
	80
	150

	
	
	
	% within Age
	46.7%
	53.3%
	100.0%

	
	
	Old
	Count
	69
	74
	143

	
	
	
	% within Age
	48.3%
	51.7%
	100.0%

	
	Total
	Count
	139
	154
	293

	
	
	% within Age
	47.4%
	52.6%
	100.0%



Some of the respondents said they know people who used cloth names to communicate to other people. In the interview, some said they know family members who on some occasions used particular cloths just to send messages across to specific people. The results in Table 15 shows that only 47% of the 293 women surveyed admitted knowing someone who ever used cloth names as communicative devices. There are no significant variations between the young and the old speakers in relation to those who know people who use cloth names to communicate. While 47% of the young respondents stated that they know someone who used cloth names to communicate to others, about 48% of the old respondents claimed to know someone who used cloth names to communicate with other people. In terms of dialectal distribution, more Anlo speakers stated that they know people who communicate through cloth names than their Eʋedome counterparts. While about 50% of the respondents from the Anlo dialect community agreed that they know people who communicate with cloth names, only about 46% of the respondents from the Eʋedome dialect community said they know people who communicate with the use of cloth names. 


4. Conclusion
The study sought to examine the distribution of the use of cloth names as communicative modes among the speakers of Ewe. The paper focused on the interpretations of the cloth names and whether people still use the cloths with particular interests in what their names communicate. 
The paper found out that, the names given to these cloths are meaningful and that in the past, cloth names are used as means of communication mostly among women. The paper also found out that cloth names reflect the personality, education and social status of the wearers. While some of the cloths are used to advice people, some are used to express the emotions of the wearers. 
Even though, a significant number of cloth users still know the cloth names and hence identify the various cloths by their names, the use of cloth names as communicative devices seems to be going down. The study found out that the knowledge of cloth names and their interpretation is currently more common among the Eʋedome dialect speakers than the Anlo speakers. This notwithstanding, the use of cloth names as communicative devices is more common among the Anlo dialect speakers than the Eʋedome dialect speakers.
Finally, the paper found out that older people are more knowledgeable about the various cloths and their names than the younger people which suggest that the cloth names are more commonly used in the past than in the present. This finding further suggest that the language of cloth names is not as vibrant as it used to be.   
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