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English Language Proficiency and Use as Determinants of Transactional Success in Gbagi Market, Ibadan, Nigeria
Abstract
Language selection can be an efficient negotiation strategy employed by both service or product providers and their customers to achieve transactional success. The transactional scenario in  Gbagi market, Ibadan, Nigeria provides an appropriate setting for the exploration of the Nigerian multilingual situation with its own interesting linguistic peculiarities which questions the functionality of the ‘Lingua Franca’ in trade situations.
This study examined English Language proficiency among Yoruba traders in Gbagi Market, Ibadan and its use as determinants of transactional success during service encounters. Randomly selected Yoruba-English bilingual traders and customers were administered questionnaires and the data subjected to statistical and descriptive analysis using Giles Communication Accommodation Theory.
Findings reveal that only fifty per cent of the traders used for the study were proficient in speaking English language. Traders with minimal proficiency in Standard English however resulted in the use of the Nigerian Pidgin English. Both traders and customers select the Mother Tongue which is the Yoruba Language during service encounters but are quick to converge to the other’s preferred language as the transactional exchange demands. The English language selection is not so much for the prestige or lingua franca status of the language as it is for its functions which include ease of communication, negotiation and increased sales.
The use of English during service encounters is mostly determined by customer’s linguistic preference which the trader accommodates to for better negotiation and never as a first choice. This convergence is found to be beneficial as it ensures sales and return patronage. Although the English language is not a preferred code choice in Gbagi market, it serves a functional trade strategy for transactional success during service encounters in the market.
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English Language Proficiency and Use as Determinants of Transactional Success in Gbagi Market, Ibadan, Nigeria
Introduction
The relationship between language and society, that is, between linguistic and social factors has hitherto been studied from two major theoretical orientations: (1) the linguistic- differences in the realisation of structural features at the phonological, morphological, syntactic, and lexical levels, and (2) the pragmatic function or purpose of language for a particular community. The second theoretical orientation examines language and the social forces which influence its use. 

These social forces border on questions like: "who speaks what language to whom and when?" (Fishman: 2003). For communication to be effective and generate the desired ‘effect’, it must put into consideration the environment; components of society; and cultural transmission between generation. Consequently, when choosing one language over another, a speaker prioritises language premised on who he is talking to, the social context of the talk, as well as the function and topic of the discussion (Holmes:2001). In other words, language choices are never made in a vacuum. They are, instead, influenced by social and economic factors. Such choices pivots multilingualism: a sociolinguistic phenomenon that arises as a result of language contact whereby two or more languages operate within the same context. Multilingualism arises as a result of political annexation, marital relation, economic transaction, cultural association, educational acquisition and religious affiliation. 

With over 400 language (Akindele and Adegbite: 1999), most Nigerian communities have access to more than one language.  Although the Federal Government recognizes Hausa, Igbo and Yoruba alongside English language for official use and education, English remains the accepted and widely used official language in Nigeria. As a Language of Wider Communication (LWC), English is used for phatic communion, ceremonial purpose, as a means of keeping records, disseminating information, and generally as a medium of expression. The common linguistic basis that constitutes a requisite for the existence of Nigeria is provided by English. So with English as the common tongue to all the ethnic groups, the collective sentiment of unity, despite the individual or ethnic differences is forged. The pattern of language use within the multilingual context hence depends largely on the situation, function, attitude and relationship between interlocutors.

The multi-lingual and multi-cultural nature of Nigerian polity on the one hand and the absence of a national unifying indigenous language on the other have led to the adoption of English language as a medium of intra and inter-national communication.(Ononiwu &Njemanze:2015). More importantly, English language has become the pivot on which the educational wheel of Nigeria rotates. The language is the medium of instruction for all school subjects from the primary school to the university level. Occasioned by educational exposure and necessitated for use in trade, most Nigerians can communicate in the language. However, being able to communicate in the Mother Tongue and at the same time proficient in English are not mutually exclusive (Odebunmi: 2015). The bilingual situation in Gbagi market, Ibadan provides an appropriate setting for the exploration of an African bilingual context with its own interesting linguistic peculiarities. Language alteration or code switching thus becomes inevitable as a consequence of language contact situation where individuals must necessarily interact with members of other ethno-linguistic groups which converge on most urban cities like Ibadan. Code-switching refers to the successive, alternate use of two different codes or even varieties of the same code. It refers to language changes occurring across phrase or sentence boundaries. Many contextual, situational and personal factors influence the speaker’s language choice and code alternation during speech encounter. (Hamers &Blanc: 2000)
CAT and Transactional Behavior 
The Communication Accommodation Theory (CAT) proposed by Giles is concerned with an individual’s choice and use of language. In other words, language behaviour premised on the interlocutor, the topic of the discourse and the setting in which language takes place. (Giles, 2000). The accommodation theory posits that people modify their style of speaking (accommodate) to become more like or less like that of their addressee(s). The reasons why people converge towards the speech pattern of their listener are the desires to identify more closely with the listener, to win social approval, or simply to increase the communicative efficiency of the conversation. Similarly, Giles maintains that as we look more closely at variation in speech style, we can see that it is not only a function of speaker’s social class and attention to speech, but it is also influenced by their perception of their listeners. This type of variation is sometimes described in terms of audience design, but is more generally known as speech accommodation. Speech accommodation therefore, is the ability to modify speech style toward or away from the perceived style of the person(s) being spoken to (Yule: 2003).
Based on this model, an individual can induce another to evaluate him more favourably by reducing language dissimilarities between them. Speech accommodation operates on an individual’s desire for social approval by applying a general set of rules to accommodate others in most social situations.









 A self-developed sociolinguistic model using insights from Gile’s Communication 	Accommodation Theory and motivations for transactional CS in this study

The value of CAT in transaction lies in its ability to explain and predict Code Switching (CS) where social categorization processes operating in a market situation are of primary importance. (Callahan: 2006). Also known as the Social Identity Theory (Meyerhof: 2006), communication accommodation works in two opposite ways. The first which is convergence posits the conscious or unconscious act of modifying one’s language to be more similar to that of the interlocutor, showing friendliness, solidarity, a desire to communicate successfully and selects the language that is known or preferred. Speakers therefore converge when they desire social integration and approval. The CAT also views convergence as social exchanges during which interlocutors incur certain costs in order to obtain potential rewards. The rewards of converging may be in form of material rewards or social approval and the costs may include linguistic effort or group identity loss (Giles & Robinson: 1990).
The second form of accommodation is divergence; the speaker, in this case, tries to distance himself from the hearer by maximizing differences in language use. Speakers would therefore diverge when they wish to differentiate from each other socially. These phenomena may occur simultaneously on a variety of linguistic levels (paralinguistic, content style, etc.) with speakers not usually aware that they are modifying their codes. This theory helps in interpreting the choice of a particular language in terms of the other speaker’s desired goals.
Accommodations may happen according to the interlocutors’ personal characteristics, general speech style, specific linguistic usage, as well as their values and intentions. The speech adjustments aim at the following goals: (1) evoking the addressee’s social approval, (2) promoting communicative efficiency between interlocutors and (3) maintaining a positive social identity. The first two goals can be considered convergent since they seek an effective communication; the speaker tries to find identification with the listener. The identification between the interlocutors characterizes an internal interaction since they are cooperatively seeking mutual intelligibility. Both use their knowledge of the language during the discourse aiming at a mutual goal, without considering external influences. 

Transactional Code-Switching 
Bargaining activity is the process whereby two or more parties attempt to settle what each shall give and take or perform and receive in a transaction between them. Usually, the customer and the salesperson, or the service providers engage in a discussion on the quality of the product and its price before finalizing the transaction (Rubin and Bert: 1975). The bargaining process has different phases that include information exchange, proposals, and counterproposals and usually ends with the concerned parties either reaching an agreement or failing to finalize the transaction successfully. This practice is still very common today in market place and anywhere there is transaction of businesses with language choice and code-switching playing a central role in its progress. The dance between seller price and buyer negotiation happens during service encounters. A service encounter is a commercial exchange in which a provider attends to a consumer/customer; these often involve the purchase of an item or service. Such encounters can take place via telephone, email, or other remote means, but for this study they were restricted to physical market interactions at Gbagi international market, Ibadan.

Overview of Ibadan & Gbagi International Market
Ibadan is the third most densely populated city in Nigeria by population (after Lagos and Kano), and the largest in geographical area. At independence, Ibadan was the largest and the most populous city in Nigeria and the third in Africa after Cairo and Johannesburg. It is approximately, 128 km inland northeast of Lagos and 345 km southwest of Abuja, the federal capital and is a prominent transit point between the coastal region and the areas to the north. Its population is 2,550,593 according to 2006 census results; it has 11 Local Government Areas (LGAs) of which five are urban and six are semi-urban. The population of central Ibadan, including five LGAs, is 1, 338, 659 according to census results for 2006, covering an area of 128 km². 

A great part of the sociolinguistic identity of Ibadan has its root in its status as the administrative, economic and literacy capital of the Western Region. Ibadan houses several higher institutions of learning some of which are: University of Ibadan, Lead City University, The Polytechnic Ibadan, Mufutau Olanihun College of Education, National Institute of Journalism, Kola Daisi University, Dominican University, and Precious Cornerstone University paving way for the development of western education hence the spread of English Language and its speakers across the city. According to the National Bureau of Statistics (2010) figures on the levels of literacy in state, while the youth literacy rate is given as 90.9% (literacy in English) and 94.6% (literacy in any language), the adult literacy percentages are 62.6 (for English) and 71.3 (for any language). 

Native speakers of other Nigerian languages and non-Nigerians are also resident in Ibadan, though native Hausa and Igbo speakers probably constitute the majority of the non-native population in the metropolis. Notably, the Hausa are the most easily identifiable non-indigenous population in Ibadan, owing greatly to their predominant inhabitation of the appropriated neighbourhood, Sabo (Cohen, 2004). As it is in other cities in Nigeria, English is the Second Language (L2) in Ibadan. So, the English language is spoken along various native languages and dialects. Ibadan people speak and use, essentially, forms of NE, most certainly, the regional dialect, Yoruba- English, a variety identified by Banjo: 1996. 

The new Gbagi market is the textile hub in Ibadan with over 10, 000 shops and several thousands of kiosk and stalls. The market is situated on a very large portion of land along Ife/Alakia Airport Road, Ibadan. It was built by the former governor of old Oyo State, Attorney-General of the Federation and Minister of Justice, Late Ajibola Ige (SAN)  in 1982  but traders didn’t move there until around 1991/92, under the regime of late Major General  Abdul Kareem Adisa as military governor of old Oyo State. Since its relocation from the old location at Ogunpa to this present site the market has grown to become a city on its own, judging by the huge number of people who patronise it on a daily basis.
[bookmark: _GoBack]This study examined English Language proficiency among Yoruba traders in Gbagi market, Ibadan and its use as determinants of transactional success during service encounters in the market. Randomly selected male and female Yoruba-English bilingual traders (30) and customers (20) were administered questionnaires. The questionnaires were in some cases read out to the respondents who were either busy transacting business or are not literate. The data subjected to statistical and descriptive analysis using Giles Communication Accommodation Theory. 
To this end the following research questions guides the study:
1. How proficient in English are Yoruba traders in Gbagi Market?
2. What is the rationale for language selection during service encounters in Gbagi market?
3. What is the impact of English language proficiency on transactional success during service encounters at Gbagi market?

English Language Proficiency at Gbagi Market
Being a central market with both traders and their customers cutting across different tribes of the nation, the language spread and use in Gbagi market reflects the following statistics:


Table 1: Language speaking proficiency at Gbagi Market
	Language
	Speakers (%)

	Yoruba
	65

	Igbo 
	20

	Hausa
	15

	Total 
	100




Table 2: Native/NPE Bilinguals at Gbagi Market
	Speakers
	Percentage (%)

	Yoruba/English
	45

	Igbo/English
	15

	Hausa/English
	6

	Igbo/Pidgin
	20

	Hausa/Pidgin
	9

	Yoruba/Pidgin
	5

	Total 
	100



From tables 1and 2, we find that three major languages in Nigeria are spoken at the market. Expectedly, Yoruba speakers top the list with 65 % while Igbo and Hausa languages has 20% and 15% of its speakers respectively in the market. A plausible explanation for this is the proximity of the native speakers of the two languages to the market location with Hausa in the far north of the country making migrant trader less than those from the eastern states which is closer to the west. Also, Igbo and Hausa language speakers have a segregated location in the market where business transaction is mostly done in the native language and those who are privileged to speak the language contributing to its quota to transactional success at Gbagi market.
As shown in table 2, the traders in the market are bilingual in both their native languages and English although with varying degree of competence being either coordinate, subordinate or incipient bilinguals (Akindele and Adegbite: 1999).  Most of the traders are also competent in the Nigerian Pidgin English (NPE) which is the language of trade in the country. This is a go- to language, usually picked up on the streets for most inter-ethnic trade among both educated an uneducated Nigerians. A product of contact situation between Nigerians and European traders of the colonial period. The NPE has remained a major tool of socio-cultural communication in many Nigerian urban centers for many reasons. In the Nigerian contemporary sociolinguistic setting, it competes with English, not only as a recognized lingua franca for inter-ethnic communication but also as a tool for communication among people of diverse social, political or educational backgrounds as found in the market place. At Gbagi market, the NPE is mostly spoken by the Ibos which explain why 20% are speak Ibo and pidgin. The few monolingual speakers at the market are uneducated Yoruba speakers which makes 20% of traders at the market among whom 5% also speak a bit of NPE.

Language Selection and Use at Gbagi Market
The second research question reviews what functions languages are put to during service encounters at Gbagi market. Findings are presented in the tables 3a & b and discussed. 
Table 3a: Seller Response on Language Selection & Use at Gbagi Market
	
	English
	Pidgin
	Yoruba
	Ibo
	Hausa

	What language(s) do you often speak?
	1 (3.3%)
	    2 (6.7%)

	24 (80%)
	2 (6.7%)
	    -

	What language do you normally use to  interact with other members in the market? 
	2 (6.7%)
	-
	28 (93.3%)
	-
	-

	What language do you use with customers for increase sales?
	3(10%)
	    3(10%)
	  24
	
	

	What language(s) do you often speak when 
selling goods in market?
	-
	1
(5.0%)
	19 (95.0%)
	-
	-

	What language do you communicate with most easily with customers?
	1 (3.3%)
	3 (10%)
	26 (86.8)
	-
	-

	What language do customers mostly prefer?
	1 (3.3%)
	-
	29   (96.7%)
	-
	-

	What language gives you the better bargain? 
	2 (6.7%)
	-
	28   (93.3%)
	-
	-



Table 3b: Customer Response on Language Selection & Use at Gbagi Market
	
	English
	Pidgin
	Yoruba
	Ibo
	Hausa

	What language(s) do you often speak?
	10 (50%)
	-

	10 (50%)
	     -
	  -

	What language(s) do you often speak when 
buying goods in market?
	5 (0.25%)
	-
	15 (75 %)
	-
	-

	What language do you when interacting
 with sellers in the market? 
	-
	1
(50%)
	19 (95.0%)
	-
	-

	What language do you communicate with most easily with sellers?
	1 (5.0%)
	-
	19 (95.0%)
	-
	-

	What language do sellers mostly prefer?
	1 (3.3%)
	-
	19   (95.0%)
	-
	-

	What language gives you a better bargain? 
	2 (10%)
	1 (5%)
	17 (85%)
	-
	



From tables 3a and b, 80% of the traders confirmed Yoruba as the language they speak while 1 (3.3%) and 2 (6.7%) speak English and NPE respectively. Also, 93.3% use Yoruba language often while interacting with other members in the market while 2 (6.7%) respondents used English. Most of the traders (95%) select Yoruba to communicate with their customers expectedly as they are mostly Yoruba speakers or bilingual in the Yoruba language. Yoruba is selected for ease of communication (87%), increased sales (93%) and to converge to customers linguistic preference (90%). A few of the traders select the NPE and English 5% and 6.7% respectively during service encounters.
Although 50% the customers often speak English language, only 10% select English during service encounters at the market as 95%  opine that selecting Yoruba language ensures ease of communication with the traders being their preferred language (96%) and ultimately the traders (90%) are able to secure a better bargain when they converge to the traders linguistic choice. This selection is a conscious choice by both traders and their customers often times converging to Yoruba language to achieve transactional goals.   

Impact of English Language on the transactional success of Gbagi Market 
From the foregoing, we find that the preferred language of choice at Gbagi market is Yoruba, here we review if English language has any impact on transactional success during service encounters at the market.
Table 4a: Seller Response on the Impact of the Use of English Language on 		     	      Transactional Success at Gbagi Market
	
	Rarely 
	Sometimes
	Always

	Does the language you use determine transaction success?
	 4 (13.3%)
	   3(10%)
	23 (76.7%)

	Do you always use the language of your customers? 
	1 (3.3%)
	1 (3.3%)
	28 (93.3%)

	Does using Yoruba language gives you a better bargain? 
	-
	1 (3.3%)-
	29 (96.7%)

	Do you prefer to use English when you are transacting with customers?
	 15 (       %)
	16 (53.3%)
	      -

	Do you make sales when you use English with non-speakers of Yoruba
	 -
	3(10%)
	  27(90%)

	Does using English when customers prefer guarantee return patronage
	
	1 (3.3%)
	28 (93.3%)



Table 4a: Customer Response on the Impact of the Use of English Language on 		      Transactional Success at Gbagi Market
	
	Rarely
	Sometimes
	Always

	Does the language you use determine transaction success?
	 4 (20%)
	-
	16 (80%)

	Do you always use the language of the seller? 
	
	 7 (35%)
	13 (65%)

	Does Yoruba language gives you the better bargain? 
	-
	1 (5%)-
	19 (95%)

	Do you prefer to use English when you are negotiating?
	 2 (10%)
	14(70%)
	4 (13.3%)

	Do you get cheaper deals when the seller uses English?
	
	     11(55%
	 9 (45%)



From tables 4a and b, it is observed that traders and customers, 77% and 80% respectively agree that language selection to a very large extent impact transactional success. More so, selecting Yoruba Language always (97%, 95%) ensures a good bargain. The traders (93%), however converge to the customer’s linguistic preference during service encounters. It is also observed that although some of the customers (70%) will rather transact in English language, 95% opine that diverging from their linguistic preference ensures a better bargain.
Both customers and the traders (90%) however unanimously subscribe to the assertion that whenever English language is selected with non-native speakers, there is transactional success which ultimately leads to a return patronage. 
The use of English language during service encounters is mostly determined by customer’s linguistic preference which the trader accommodates to for better negotiation and never as a first choice. This convergence is found to be beneficial as it ensures sales and return patronage. Although the English language is not a preferred code choice in Gbagi market, it serves a functional trade strategy for transactional success during service encounters in the market.

 Conclusion
This study examined English language proficiency and use among Yoruba traders in Gbagi Market, Ibadan as determinants of transactional success during service encounters. Alongside, it also reviews what functions other languages used at the market perform. As an objective, it questions the use of the lingua franca during service encounter in a semi-formal setting unlike the formal banks (Robbin: 2012, 2019). 

Findings show that majority of traders at Gbagi market are competent in Yoruba. There is also a reasonable number of Ibo and Hausa Speakers. These traders who are mostly bilingual in English, are also competent in NPE with a little fraction of non-literate speakers who are only competent in Yoruba and carry out daily transactions dependent on their MT. Some of the non-literate traders are incipient bilingual in the NPE which they use to compensate for lack of proficiency in English language. 

The rationale for language selection by traders and customers is premised majorly on the transactional aims of the service encounters. These aims which ranges from increase sales, return patronage to cheaper prices respectively necessitates a sequence of divergence and convergence by both interlocutors. Transactional success is achieved by converging to the preferred language choice of both the traders and their customers. Other factor that affect language selection are the ease of communication and linguistic preference of either the trader or the customer depending on the peculiar service encounters. 

The study also finds that the impact of English language proficiency during service encounters at Gbagi market is mostly determined by customer’s linguistic preference which the trader accommodates to for better negotiation and never as a first choice. This convergence is found to be beneficial as it ensures sales and return patronage. Although the English language is not a preferred code choice in Gbagi market, it serves a functional trade strategy for transactional success during service encounters in the market which ensures sales and ultimately, return patronage. 

Studies of semi-formal market situation focusing not just on language selection but the role of gender and age on choice of language by traders is recommended. Also, native languages should be seen as a veritable transactional communication.
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